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2026 Health Messaging
Student Competition:

Promoting Positive

Behavior Change to Advance
Public Health for All
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Guidelines:

* 1-4 students per submission
* Health communication product

* 9 slides discussing health
communication campaign

Submissions are due March 31st by 5pm
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Finalist Awards:

18t place: $1000
2"d place: $750
3rd place: $500

The winning teams will be asked to deliver a ten-minute
presentation (guided by their slides) at an Award Ceremony in
April.

Finalists will also be entered into a multi-school, “Lerner Centers
Health Messaging Student Competition,” in which their
submissions will be judged alongside finalist submissions from
Syracuse University and CUIMC School of Nursing. Students will
be invited to an online award ceremony in May and will have the
chance to win additional monetary prizes.
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Health communication product

Examples:

* Video

» Education/workshop materials
» Digital story

« GIS mapping

« Game/activity

 Magazine

« Data visualizations

« Social media posts (TikTok, FB, 1G)
 Podcast

« Poster

 Website

« Comic strip

* Brochure
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Health Messaging Competition: Issues

Public Health Issues: S Coruni
* Nutrition and Food Security
* Maternal Health

« Tobacco Cessation

« Sleep

* Disease Prevention

« Mental Health ouR oLk Vikven

« Reproductive Health A HEALTHY
. AND JUST

 Environmental Health WORLD

* Social Determinants of Health
* Injury Prevention

AND MORE!
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[

Source: Reader's Digest
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Your volume levels now can affect how you
hear in the future.
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Instagram, TikTok, and YouTube
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Slide 1: Title slide [include name(s) & department(s)]

Slide 2: Goal of the health communications message and
call to action (e.g. reduce stigma among a particular
population)

Slide 3: Information about target population: geographic
location, demographics, and other relevant characteristics

Slide 4: Epidemiologic, social, behavioral, and/or
theoretical justification (details about the public health
iIssue)
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Slide 5: Rationale for the use of the proposed health
communication channel (e.g. why a data visualization,
podcast, video, social media, poster?)

Slide 6: Storytelling: What story/narrative are you telling
with your public health message? How does your message
promote behavior change?

Slide 7: Proposed dissemination plan (e.g. audience,
placement, campaign promotion)

Slide 8: Societal Impact: Why you feel your health

communication message will be efficacious”? How does it
advance public health for all? How does your message enhance
advocacy?

Slide 9: Citations
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Additional Information

Note: You may include additional slides (e.g. to spread
out text/include other important info), but please make
sure that your presentation includes, and centers

around, the 9 prescribed slides. This is the information

that the judges are expecting to see.
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Finalists will be chosen using the following
seven categories: (each scored 1-5)

1. Effective messaging

2. Creativity/innovation

3. Design/aesthetics

4. Public health impact and relevance
5

6

14

. Potential for dissemination
. Adherence to the project guidelines
. Potential to promote healthy behaviors
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* Registration: To register for the competition,
please email the names of your group members
to Olivia Cull, ohc2103@cumc.columbia.edu,
before January 21st

« Submissions (material and slides) due: March
31st by 5pm; Please email to Azure Nowara,
aen2129@cumc.columbia.edu.
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Health Messaging Competition: Student Winners, 2023

Reducing Stigma Around Carrying Naloxone Among
Students in NYC Public Universities

Have No Doubt, Carry
NALOXONE About! Let’s Talk about Destigmatizing South Asian

American Mental Health
Opioid Overdose Statistics

Just 2 milligrams

[ ) . .
of fentanyl can ‘ Mindful Connections
cause an overdose /A\

- (A

.

Gracie Bagdon (SMS), Charul Narain (HPM),
Katherine Kennedy (PopFam) Shree Baphna (HPM) and
Allyson Ty (PopFam) and Sakthi Senthilvelan (SMS)

Michelle Zhao (SMS)
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Health Messaging Competition: Student Winners, 2023

Addressing Asian American Mental Health

Through Storytelling
50 HOT ON MY MATH
TEST AND | FEEL...
@ STUPID.
[

I TRIED TO STUDY BUT | WAS $0 I’'M WORRIED MY PARENTS
"‘:!3:;35:}}5?@ MIGHT BE DISAPPOINTED IN ME.
Kat Morgan (EHS) Xin Rui Ong (HPM), Colette Kirkpatrick (SMS)

?
-
and Riki Eijima (SMS)
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Health Messaging Competition: Student Winners, 2024

¢ Health Messaging for Justice

A get to know you game for new sexual
partners

Created by Madison Moore,
Department of Population and
Family Health
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Health Messaging Competition: Student Winners, 2024

Mapping Mutual Aid:

Using GIS to Promote Health Equity in Buffalo, NY

Kaiya John

Population and Family Health
Samina Rashiq

Sociomedical Sciences
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Health Messaging Competition: Student Winners, 2024

Health, Happiness
and Life:

N Ywide for Fypecui”
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Devki Patel (dp3313)

MPH, Sociomedical Sciences
Certificate in Health Communication

Posters can be found here.
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Health Messaging Competition: Student Winners, 2025

QUIT IT!
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